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At present, there exists a fierce discussion on cutting the import tariffs rate on 
imported luxury goods between the Ministry of Commerce and the Treasury. This 
round of arguments are focused on economic effects that may be caused by cutting of 
the import tariffs rate on imported luxury goods, issues discussed involve the effects 
to the domestic consumers, manufacturers, fiscal revenues; and the influence of the 
relevant industries. While the main argument is embodied in the price gap of the 
imported luxury goods between home and abroad, as well as the outflow of 
purchasing power. With the rapid ascension in the comprehensive strength of our 
country, luxury consumption here appears an unprecedented growth in the recent 
years, causing some international brands sweeping their moves into the domestic 
market of China; so that consumers here are facing a variety of choices and more 
perfect shopping experience. However, on the other hand, the deformity and problems 
exposed in China's current consumption of the luxury goods are conflict with the 
social economic development stage as well as the national conditions, which should 
be carefully considered. 
Therefore, with the purpose to find out whether the tariffs rate on imported goods 
should be cut, this paper uses the general equilibrium (CGE) model which has been 
generally implied overseas; with the model we will make empirical analysis and 
policy simulation on the macroeconomic effects caused by cutting the tariffs rate on 
imported luxury goods. The results show that the drop of the import tariff rate has 
obvious negative effects with some economic variables such as tax revenue, total 
savings, and government savings; while it has slight promoting effect on import and 
export of the country, but explains a little about the commodity price gap. What's 
more, it has obvious positive effect on stimulating consumption. 
Then, the paper will describe the situation of Chinese luxury consumption, so as 

















customs tariff system of China; the paper try hard to apply the conclusion of "the 
1-2-3 model ", using it to analysis luxury consumption of Chinese. At last, we will 
find ways out by improving the leading mechanism in consumption, and developing 
the domestic industry, and other aspects of the policy. 

















目  录 
摘  要 ................................................................................................................... I 
ABSTRACT ...................................................................................................... II 
绪  论 .................................................................................................................. 1 
一、问题提出与研究意义 .................................................................................. 1 
二、分析角度及内容 .......................................................................................... 2 
三、分析框架 ..................................................................................................... 2 
四、本文的创新之处 .......................................................................................... 3 
第一章  理论及文献回顾 ............................................................................... 4 
第一节  关于奢侈品的相关研究 ............................................................................. 4 
一、消费动机研究 ................................................................................................. 4 
二、消费特征研究 ................................................................................................. 5 
三、消费行为研究 ................................................................................................. 6 
第二节  关税理论及其研究 ..................................................................................... 6 
一、国外的研究 ..................................................................................................... 6 
二、国内的研究 ..................................................................................................... 8 
第三节  CGE 模型及其在国际贸易领域的应用 ...................................................... 9 
一、CGE 模型及其提出 ........................................................................................ 9 
二、CGE 模型的发展 .......................................................................................... 11 
三、CGE 模型的运用 .......................................................................................... 12 
第二章  我国关税制度的沿革及变化 ........................................................ 14 
第一节  我国关税制度的变革 ............................................................................... 14 
一、20 世纪 80 年代前 ........................................................................................ 14 
二、20 世纪 80 年代 ............................................................................................ 15 

















四、加入 WTO 之后............................................................................................ 16 
第二节  我国进口关税政策的调整 ....................................................................... 17 
一、高关税阶段 ................................................................................................... 17 
二、开放型保护关税阶段 ................................................................................... 18 
三、规范化关税阶段 ........................................................................................... 18 
第三节  关税与财政收入 ....................................................................................... 20 
一、关税收入的主要影响因素 ........................................................................... 21 
二、关税与财政收入 ........................................................................................... 22 
第四节  现行关税政策存在的问题 ....................................................................... 23 
一、实际关税率与名义关税率存在较大偏差 ................................................... 23 
二、中央财政收入过度依赖海关税收 ............................................................... 25 
三、关税结构不尽合理 ....................................................................................... 25 
第三章  我国的奢侈品消费现状分析 ................................................................. 26 
第一节  奢侈品的本质及特点 .............................................................................................. 26 
一、奢侈品 ........................................................................................................... 26 
二、奢侈品的本质及其特点 ............................................................................... 26 
第二节  我国奢侈品消费及其特点 .................................................................................... 29 
一、中国的奢侈品市场 ....................................................................................... 29 
二、中国奢侈品消费群体及动机 ....................................................................... 31 
三、境外购买及其原因 ....................................................................................... 33 
第三节  我国奢侈品消费存在的问题 ............................................................................... 34 
一、与现时国情存在一定冲突 ........................................................................... 35 
二、越奢侈越消费的现象大有存在 ................................................................... 35 
三、对品牌文化缺乏认知 ................................................................................... 36 
四、奢侈品消费过于年轻化 ............................................................................... 36 
第四章  削减一般商品进口关税税率的经济效应分析——基于
“1-2-3 模型” ................................................................................................................... 38 
第一节  模型结构与描述 ....................................................................................................... 38 
一、实物流方程组 ............................................................................................... 39 

















三、价格方程组 ................................................................................................... 40 
四、均衡方程组 ................................................................................................... 41 
第二节  参数估计与模型校准 .............................................................................................. 42 
一、参数估计 ....................................................................................................... 43 
二、基础数据与参数校准 ................................................................................... 45 
第三节  削减进口关税税率的政策模拟 .......................................................................... 49 
一、削减进口关税税率后的模型解 ................................................................... 49 
二、削减进口关税税率后主要经济变量的变动情况 ....................................... 51 
第五章  削减奢侈品进口关税税率的经济效应分析 .................................. 52 
第一节  奢侈品进口关税之争 ............................................................................... 52 
一、主张削减奢侈品进口关税 ........................................................................... 52 
二、反对削减奢侈品进口关税 ........................................................................... 53 
第二节  削减奢侈品进口关税税率的经济效应 ................................................... 53 
一、结合“1-2-3 模型”的仿真结果 .................................................................... 53 
二、削减奢侈品进口关税税率的一般性分析 ................................................... 56 
第三节  解决中国奢侈品消费畸形问题的方法 ................................................... 57 
一、税收制度优化设计 ....................................................................................... 58 
二、确立长效的消费引导机制 ........................................................................... 59 
三、产销结合，促进国内的配套产业升级 ....................................................... 61 
结  论 ..................................................................................................................................... 63 
一、文章结论 .......................................................................................................... 63 
二、本文的不足 ...................................................................................................... 64 
三、未来发展方向 .................................................................................................. 65 
附  录 ..................................................................................................................................... 66 
参考文献 ............................................................................................................................... 73 



















Table of Contents 
Abstract in Chinese ................................................................................................ I 
Abstract in English ................................................................................................ II 
Introduction .............................................................................................................. 1 
Research objective & significance ........................................................................... 1 
Research content ....................................................................................................... 2 
Research framework ................................................................................................ 2 
Contribution of the research ................................................................................... 3 
1 Theories and Review on the studies .............................................................. 4 
1.1 Review on the Studies about Luxuries .............................................................. 4 
1.1.1 Research on consumption motivations .......................................................... 4 
1.1.2 Research on consumption characteristics ...................................................... 5 
1.1.3 Research on consumption behaviors .............................................................. 6 
1.2 Theories of Tariffs ............................................................................................... 6 
1.2.1 Research abroad ............................................................................................. 6 
1.2.2 Domestic research .......................................................................................... 8 
1.3 CGE model and application in international trade ......................................... 9 
1.3.1 CGE model and its source .............................................................................. 9 
1.3.2 Development of the CGE model .................................................................. 11 
1.3.3 Application of the CGE model ..................................................................... 12 
2 Evolution and change of the Tariff system in our country ................. 14 
2.1 Changes of the tariff system in our country ................................................... 14 
2.1.1 Period before the 1980s ............................................................................... 14 
2.1.2 Period of the 1980s ...................................................................................... 15 
2.1.3 Period of the 1990s ...................................................................................... 15 

















2.2 Adjustments of import policies in our country .............................................. 17 
2.2.1 High tariffs stage .......................................................................................... 17 
2.2.2 Open and protective tariffs stage ................................................................. 18 
2.2.3 Standardization of tariffs stage .................................................................... 18 
2.3 Correlation between tariffs and fiscal revenue .............................................. 20 
2.3.1 Main influence factors of the Tariff revenue ................................................ 21 
2.3.2 Relationship between tariffs and fiscal revenue .......................................... 22 
2.4 Problems with the current tariff policies ........................................................ 23 
2.4.1 Large deviation between the actual tariffs rate and the name tariffs rate .... 23 
2.4.2 Excessive dependence on customs tax by the central finance income ........ 25 
2.4.3 Non-rational of the tariff structure ............................................................... 25 
3 Consumption of luxuries in China .......................................................................... 26 
3.1 Essence and characteristics of luxury ........................................................................ 26 
3.1.1 Definition of luxury ..................................................................................... 26 
3.1.2 Essence and characteristics of luxury .......................................................... 26 
3.2 Luxury consumption in China and its characteristics ........................................ 29 
3.2.1 China's consumption market of luxury ........................................................ 29 
3.2.2 Groups and motivation of the Chinese luxury consumer ............................. 31 
3.2.3 Overseas purchase and the reasons .............................................................. 33 
3.3 Problems with the luxury consumption in our country ...................................... 34 
3.3.1 Conflict with the present national conditions .............................................. 35 
3.3.2 Phenomenon of “luxury-only” consumption exists massively .................... 35 
3.3.3 Lack of knowledge about the brand culture ................................................. 36 
3.3.4 Consumers of luxury turned to be too young ............................................... 36 
4 Analysis on the economic effects caused by the import tariff rate- 
cut-based on the “1-2-3”model ...................................................................................... 38 
4.1 Structure and description of the model ..................................................................... 38 
4.1.1 Material flow equations ............................................................................... 39 
4.1.2 Nominal flow equations ............................................................................... 40 

















4.1.4 Equilibrium equations .................................................................................. 41 
4.2 Parameter estimation and model's calibration ....................................................... 42 
4.2.1 Parameter estimation .................................................................................... 43 
4.2.2 Basic datas and parameters, calibration ....................................................... 45 
4.3 Simulation of the import tariffs rate cutting ........................................................... 49 
4.3.1 Model solutions under cutting the import tariff rate .................................... 49 
4.3.2 Variables of economic variance caused by cutting the import tariff rate ..... 51 
5 Analysis of the influences caused by cutting the import tariff rate of 
luxuries ............................................................................................................................................ 52 
5.1 Debate about tariffs rate, s cutting of luxuries ............................................... 52 
5.1.1 Supports of cutting the import tariff rate of luxuries ................................... 52 
5.1.2 Opposition of cutting the import tariff rate of luxuries ................................ 53 
5.2 Influence of cutting the import tariff rate of luxuries ................................... 53 
5.2.1 Simulation results from the “1-2-3”model ................................................... 53 
5.2.2 General analysis of cutting the import tariffs rate of luxuries ..................... 56 
5.3 Solution to correct the deformity of luxury consumption in China ............. 57 
5.3.1 Optimize the tax system of our country ....................................................... 58 
5.3.2 Establish long-term mechanism to guide the consumption ......................... 59 
5.3.3 Upgrade the domestic industries by combing production with sales ........... 61 
Conclusions .................................................................................................................................. 63 
Conclusions ............................................................................................................. 63 
Limitations .............................................................................................................. 64 
Future research ....................................................................................................... 65 
Appendix ........................................................................................................................................ 66 
Reference ....................................................................................................................................... 73 









































让谈判等领域。中国加入 WTO 之后，越来越多的学者对 CGE 展开研究，试图
建立适合中国国情的 CGE 模型，并将其用到关税减让的政策模拟之上。本文拟
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